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But the Johnson School offers something more: an approach that’s

wise as well as smart. We place equal value on collaboration and

competition. We see our students as partners rather than consumers.

We measure leaders by how much they give. And we’ve built a stellar

faculty committed to being here — with their doors open — rather than

opting to simply lecture and leave. What makes this approach wise?

In addition to being at once demanding and humane, it works.

Johnson School graduates report feeling inspired, supported,

broadened, and equipped. They’re also eager to share the benefits

of their experience with future students. 

You are deciding to further your business education to get ahead.

If you want a different kind of preparation that enables you to

choose wisely as you move up, the Johnson School invites you to …

Choose wisely. If you’re contemplating an MBA,

remaining competitive is clearly what you have in mind. And

at the Johnson Graduate School of Management, we’re here to

help prepare you to rise within your organization, increase your

value in the marketplace, or even change functions or fields.

Our intense, intimate, and interactive academic community has all

the advantages you expect from an Ivy League university: influential

scholars and professionals; ground-breaking methods; a sharp,

motivated peer group; strong corporate connections; and the right

technology. During your time here, you learn smart ways to manage

in today’s radically unpredictable business environment — how to

innovate, communicate, and respond in real time. How to move forward

with control, confidence, and agility.
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When you’re considering
a business program, it pays to learn the score —

or in our case, the scores. If, like most Johnson

School candidates, you’ve been gaining

experience in the workplace for the last several

years, you understand the importance of a

strong track record. We’re proud of ours.

Why not review our advantages and see if

your achievements make you a good match:

Faculty. At the Johnson School, not

only do such luminaries as Robert Frank

(award-winning author of The Winner-

Take-All Society and Luxury Fever ), David

J. BenDaniel (world-renowned teacher of

entrepreneurship), Charles M.C. Lee (director

of the Parker Center for Investment Research),

Maureen O’Hara (editor of the Review of

Financial Studies, vice president of the

American Finance Association, and former

chair of NASDAQ’s Economic Advisory

Board); and Beta Mannix (director of the

school’s Center for Leadership in Dynamic

Organizations) conduct your classes — they

know you by name, they’re interested in your

ideas, and they’re invested in your success.

Facilities. Sage Hall, our completely

reconstructed Victorian landmark, inspires

and welcomes students and visitors alike as

it provides every business amenity. Located

at the center of Cornell’s campus, Sage Hall

comprises a soaring atrium, 25 team project

rooms; eight amphitheater classrooms; a

multimedia lab with high-end work-

stations; over 1,600 data ports augmented

with wireless connectivity; our extensive

Management Library; and the Parker Center

for Investment Research, which replicates

a Wall Street trading floor.

Affiliation. The Johnson School is part

of Cornell University, one of the great research

universities of the world. Its spectacular 

745-acre campus is home to four National

Science Foundation national research centers

and scores of other advanced technology,

international studies, social science, and

humanities programs and facilities, a library

of more than six million volumes, and a

faculty that includes several Nobel laureates.

As a Johnson School student, you have access

to all of it, and to Cornell’s powerful network

of more than 200,000 living alumni.

Placement. Companies signed the

typical class of 2000 graduate to an average

$129,100 incentive-laden package; graduates

received an average of 2.4 job offers apiece.

Top recruiters include Salomon Smith

Barney, Goldman Sachs, Bain & Company,

Hewlett-Packard, and A.T. Kearney.

Entrepreneurial firms such as Priceline.com,

eLance.com, and Checkspace.com are also

hiring recent Johnson School MBAs. 

Customer satisfaction. In a

recent national survey, we were one of two

schools to receive straight A’s from both

students (on teaching, curriculum, and

placement) and corporate recruiters (on

our MBAs’ skills as analysts and team players

and on their global view). Our collegial

environment and commitment to diversity

as a core condition to success in business

is seen and appreciated by our students,

faculty, and recruiters.
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the score
Learn fast. forward.

Tiffany Crennel ’00

Professor Doug Stayman



Map out a plan. Move beyond

your comfort zone. Embrace risk — all in

the context of your future. We see our envi-

ronment as a microcosm of the workplace.

A sense of enterprise here enables you to hit

the ground running there. If you’re ready

to expand your thinking and stretch your

capabilities, take advantage of the Johnson

School’s distinctive features:

Our flexible program. Our

unusually flexible program (as much as

25 percent of the curriculum may be taken

outside the Johnson School) enables you 

to design a course of study to match any

opportunity you can identify. In fact,

we have no formal concentrations.

Instead of taking a prescribed sequence of

courses, you create your own MBA program.

Heather Kientz ’99, for example, had

worked in Japan for three years and remained

interested in international business. She

chose the Johnson School with Cornell’s well-

known Japanese language program in mind.

“I was impressed by both the teaching and the

class size of 10–15 students in the language

program,” she says.

If you, too, want global business options,

consider this advantage: our MBA program is

one of the few that accepts credit for language

study, and the university gives you more than

40 languages from which to choose.

International business opportunities abound

within the Johnson School, as well. You might

embark on a study tour to Mexico or China

through our Experience in International

Management class, or take our Business in

Spanish Program and study for a summer

in Lima, Peru. The Johnson School offers

more than 20 other international courses,

ranging from Global Management Structures

to International Finance.

Our Cornell connection.
A major asset of the Johnson School is our

place within Cornell University. And Sage

Hall’s location at the heart of campus gives

you easy access to all the university has to offer.

You can fulfill a quarter of the credits for the

MBA through graduate-level courses in any of

Cornell’s colleges. Or you might pursue a joint

degree in law, industrial and labor relations,

Asian studies, or engineering.

Erica Isono ’99, who graduated with an 

MILR-MBA, feels she has a distinct advantage.

“I’m drawing on the resources of a top-10

MBA program and the number-one industrial

and labor relations school in the country,”

she says. “Few other programs turn out

candidates as qualified.” 

Live
large

“I place a premium

on taking courses

outside the MBA

program. No other

school seems to have

as flexible a policy

as Cornell.”
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Our twelve-month option.
If you have a graduate degree in engineering

or a physical or natural science (not including

the social sciences), our Twelve-Month Option

(TMO) can give you the managerial acumen

that Fortune 1000 firms want.

This program leverages the analytical and

quantitative skills you’ve already developed.

As a TMO student, you follow an accelerated

version of the Johnson core curriculum during

an intensive summer program that begins

in May. You then join the second-year class

in September and earn the Johnson School

MBA along with them.

fast. forward.

Angela Noble, director of

the Johnson School’s Office

for Women and Minorities

in Business, at a meet-

ing of the Women’s

Management Council



Our acclaimed and
accessible faculty. When asked

which Johnson School professor had been

particularly helpful, a second-year student

recently countered, “A better question is

which one hasn’t been helpful?” Even more

impressive, these extraordinarily dedicated

faculty are some of the top minds in their

fields. Take, for example, Maureen O’Hara, the

Robert W. Purcell Professor of Management.

O’Hara edits the Review of Financial Studies

and is the vice president of the American

Finance Association. She is the former chair

of NASDAQ’s Economic Advisory Board. She

collaborates with Jonathan Macey of Cornell’s

law school in teaching a course called Current

Topics at the Crossroads of Law and Finance.

She serves as advisor to the Johnson School’s

Women’s Management Council. 

Despite her many commitments, O’Hara

makes time to have lunch with her finance

students. All of them. “Five to seven people

join her a couple of times a week,” a student

explains. “Professor O’Hara started our lunch

by saying, ‘I don’t have any set agenda. We can

talk about your projects for the class, or the

class itself — or we can just talk.’ At the end of

the semester, she closed the course by saying,

‘You all owe me lunch now!’” 

Living your largest — that is, challenging

yourself intellectually, socially, culturally, even

physically — takes discipline. But you can find

inspiration in the professionals who make it

look easy. At the Johnson School, Maureen

O’Hara is one of many. 

During our 2000 Week on Wall Street,

participants visited firms including Deutsche

Bank, Chase Manhattan Bank, Credit

Suisse First Boston, Goldman, Sachs & Co.,

Lehman Bros., Salomon Smith Barney, and

UBS Warburg. The week also included a

reception and keynote address at Warburg,

where students heard from Ken Crews,

managing director, WDR Global Power

and Pipelines Group.

“The Week on Wall Street showed me how

the various divisions of an investment bank

interact to arrive at their collective goal in a

timely manner,” says participant Dan Wells

’00, who landed an internship and ultimately

a permanent position with UBS Warburg.

“It also helped me determine my level

of interest in certain lines of the business.

Afterwards, I knew I would be much more

confident during my internship interviews.” 

Similarly, some 50 students participate in

the High-Tech Club’s Week in Silicon Valley,

and many make connections that lead to

employment opportunities.

January 2000 Program Locales

China (Beijing, Shanghai, and Hong Kong): Hutchison Wampoa, Bank of

China, CITICPacific, McKinsey & Co., General Motors, Goldman Sachs

Silicon Valley: Andersen Consulting, Netcentives, AT Kearney, Cisco

Systems, Hewlett-Packard, Intel Corporation, Nortel Networks, Sun

Microsystems, Inktomi, eLance.com, Intuit, IDEO, and Infoseek.

The trip also included a startup panel moderated by Robert Felton,

founder of Indus; an alumni-student dinner; and a reception for

prospective students hosted by Hewlett-Packard.

Our corporate connections.
The Johnson School maintains an active and

ongoing relationship with many corporate

partners through our faculty and alumni

connections and through formal collaborative

projects with the Center for Leadership in

Dynamic Organizations. The immersion

curriculum involves regular interaction with

corporate executives on live cases, and the

prestigious Durland Memorial Lecture Series

and Park Leadership Speakers Series bring

the nation’s top business leaders to campus.

Engagement with corporate contacts is

formalized in our January Programs, 

one- to two-week site visits to the world’s

major commercial centers, such as Tokyo,

Silicon Valley, and Wall Street.
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Professor Maureen O’Hara

Intel CEO Dr. Craig Barrett, the 2000

Durland Memorial Lecture speaker

The 1999 Durland lecturer, Thomas W. Jones

'69, MRP '72, CEO of SSB Citi Asset

Management Group


